
Ad Aware 
For each advertisement answer the questions in the space provided. 

 

Station 1 – Sport Fever 

1. What is the product or service being advertised? __________________________________________ 

2. What is the ad’s claim? ______________________________________________________________ 

3. What is the ad’s target audience? ______________________________________________________ 

(ex. Men, women, children, elderly, single….) 

4. To which of Maslow’s needs does this ad appeal? biological, safety, love, esteem, actualization 

5. How long does it protect against wetness? _________________________________ 



Station 2 – Nice Dog 

1. What is the product or service being advertised? __________________________________________ 

2. What is the trying to say? ____________________________________________________________ 

3. What is the ad’s target audience? ______________________________________________________ 

(ex. Men, women, children, elderly, single….) 

4. To which of Maslow’s needs does this ad appeal? biological, safety, love, esteem, actualization 

5. What is the ad’s slogan? _____________________________________________________________ 

 



Station 3 – Snack Time 

1. What is the product or service being advertised? __________________________________________ 

2. What is the ad’s claim? ______________________________________________________________ 

3. What is the ad’s target audience? ______________________________________________________ 

(ex. Men, women, children, elderly, single….) 

4. To which of Maslow’s needs does this ad appeal? biological, safety, love, esteem, actualization 

5. How many types of chips are in the “whole line of light snacks”? ______________________ 

 



Station 4 – Freedom 

1. What is the product or service being advertised? __________________________________________ 

2. What is the ad’s claim? ______________________________________________________________ 

3. What is the ad’s target audience? ______________________________________________________ 

(ex. Men, women, children, elderly, single….) 

4. To which of Maslow’s needs does this ad appeal? biological, safety, love, esteem, actualization 

5. What is the ad’s slogan? _____________________________________________________________ 



Station 5 – Extended Forecast 

1. What is the product or service being advertised? __________________________________________ 

2. What is the ad’s claim? ______________________________________________________________ 

3. What is the ad’s target audience? ______________________________________________________ 

(ex. Men, women, children, elderly, single….) 

4. To which of Maslow’s needs does this ad appeal? biological, safety, love, esteem, actualization 

5. Where does this product stop acid? ______________________________________ 

 



Station 6 – Massive Lashes 

1. What is the product or service being advertised? __________________________________________ 

2. What is the ad’s claim? ______________________________________________________________ 

3. What is the ad’s target audience? ______________________________________________________ 

(ex. Men, women, children, elderly, single….) 

4. To which of Maslow’s needs does this ad appeal? biological, safety, love, esteem, actualization 

5. Where could you go to get a virtual makeover? __________________________________________ 

 



Station 7 – Diane & Bill 

1. What is the product or service being advertised? __________________________________________ 

2. What is the ad’s claim? ______________________________________________________________ 

3. What is the ad’s target audience? ______________________________________________________ 

(ex. Men, women, children, elderly, single….) 

4. To which of Maslow’s needs does this ad appeal? biological, safety, love, esteem, actualization 

5. What are 3 things they have lived without? ______________________________________________ 

 



Station 8 – Ready… 

1. What is the product or service being advertised? __________________________________________ 

2. What is the ad’s claim? ______________________________________________________________ 

3. What is the ad’s slogan? _____________________________________________________________ 

4. What is the ad’s target audience? ______________________________________________________ 

(ex. Men, women, children, elderly, single….) 

5. To which of Maslow’s needs does this ad appeal? biological, safety, love, esteem, actualization 

 

 

 


