Ad Aware
For each advertisement answer the questions in the space provided.

Station 1 — Sport Fever

1. What is the product or service being advertised?

2. What is the ad’s claim?

3. What is the ad’s target audience?

(ex. Men, women, children, elderly, single....)
4. To which of Maslow’s needs does this ad appeal? biological, safety, love, esteem, actualization

5. How long does it protect against wetness?

World’s first

absorbent anti-perspirant
with action 3 TECH.




Station 2 — Nice Dog
1. What is the product or service being advertised?

2. What is the trying to say?

3. What is the ad’s target audience?

(ex. Men, women, children, elderly, single....)
4. To which of Maslow’s needs does this ad appeal? biological, safety, love, esteem, actualization
5. What is the ad’s slogan?

LIGHT. CRISP. REFRESHING.




Station 3 — Snack Time

1. What is the product or service being advertised?

2. What is the ad’s claim?

3. What is the ad’s target audience?

(ex. Men, women, children, elderly, single....)
4. To which of Maslow’s needs does this ad appeal? biological, safety, love, esteem, actualization

5. How many types of chips are in the “whole line of light snacks”?




Station 4 — Freedom

1. What is the product or service being advertised?

2. What is the ad’s claim?

3. What is the ad’s target audience?

(ex. Men, women, children, elderly, single....)
4. To which of Maslow’s needs does this ad appeal? biological, safety, love, esteem, actualization
5. What is the ad’s slogan?




Station 5 — Extended Forecast

1. What is the product or service being advertised?

2. What is the ad’s claim?

3. What is the ad’s target audience?

(ex. Men, women, children, elderly, single....)
4. To which of Maslow’s needs does this ad appeal? biological, safety, love, esteem, actualization

5. Where does this product stop acid?
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Station 6 — Massive Lashes

1. What is the product or service being advertised?

2. What is the ad’s claim?

3. What is the ad’s target audience?

(ex. Men, women, children, elderly, single....)
4. To which of Maslow’s needs does this ad appeal? biological, safety, love, esteem, actualization

5. Where could you go to get a virtual makeover?
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5 TIMES MORE VOLUME Loads lashes more than ever at a stroke.
VOLUMEBOOST COMB  Easy application from root to tip without clogging.
THE LONDON LOOK Big eyes for a big city. Get noticed.




Station 7 — Diane & Bill
1. What is the product or service being advertised?

2. What is the ad’s claim?

3. What is the ad’s target audience?

(ex. Men, women, children, elderly, single....)
4. To which of Maslow’s needs does this ad appeal? biological, safety, love, esteem, actualization

5. What are 3 things they have lived without?

This is Diane and Bill.
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Station 8 — Ready...
1. What is the product or service being advertised?

What is the ad’s claim?

2
3. What is the ad’s slogan?
4

What is the ad’s target audience?

(ex. Men, women, children, elderly, single....)
5. To which of Maslow’s needs does this ad appeal? biological, safety, love, esteem, actualization
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24/7 protection against age-related diseases.

If you're over 50, protecting yourself against chronic conditions like heart disease,
cancer and osteoporosis is more important than ever. A healthy diet is a key strategy.
In addition, an article reviewing relevant scientific research published in the journal of
the American Medical Association recommended taking a daily multivitamin.* Along
with other essential vitamins and minerals, Centrum Select
contains appropriate amounts of vitamins B6, B12 and folic acid
~acombination that can reduce high levels of homocysteine,
an amino acid associated with an increased risk of heart
disease. By taking Centrumn Select every day, you can feel secure
in knowing you're doing more to help protect your health.

www.centrumyitamins.ca

*Fletcher. R and Fairfuslh KM, Viearmens for
Chionic Drease Prevontion i Aduits. JAMA 2000.7874127-3170
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